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g THREE PRODUCTS

Which product does what.

o TravinciOne
™ Product1of 3 - pages 4-17

FOR
Individuals, and businesses in any industry

WHAT IT DOES
Apersonal assistant and Alemployees that

take action across your connected systems.

ITS Al
You create the Alemployees: any role
and any flow, described in plain words.

£97Q

START WITH
Personal assistant - Alemployees
- Flow Builder - Knowledge Hub

The same four Al employees appear in two products. In Travinci One they show the Alemployees you create for any job; in CRM OS they

29 Marketing BOS

Product 2 of 3 - pages18-29

FOR
Marketing teams, founders and agencies

WHAT IT DOES
Reads your market, writesinyourbrand’s
voice, makes the video and publishesiit.

ITS Al
Marketing Brain and seven Al
specialists; you decide what goes live.

START WITH
Brand - Discover - Create - Publish

comeready inside its modules. Use one product, or all three.

o
AN b
oo TravinciCRMOS
e Product 3 of 3 - pages 30-51
FOR

Travel companies and other
growing service businesses

WHAT IT DOES
Leads, quotes, trips, payments
and your teamin one system.

ITS Al
Alemployees come builtin: Marx, Anaya,
Hexa and Johnworkinside its modules.

e

START WITH

Leads - Quotes - Operations - Finance - HRMS

TRAVINCI Al - THREE PRODUCTS



TRAVINCI ONE

PRODUCT 1 OF 3 - PAGES 4-17

Travinci One

<= OVERVIEW

WHAT YOU GET

R ) Apersonal assistant 2> ) AnAlworkforce

.

273 Real actions

One platform. Two ways to work.

The problem: calls, emails, meetings, bookings and follow-ups are spread across separate apps, and someone has to do each step
by hand. The fix: Travinci One gives a person their own Al assistant and a business named Al employees, and both act across your

connected systems.

WHAT’S INSIDE

I A personal assistant
Your own named
assistant on calls,
WhatsApp and email.

Al Flow Builder

Describe aprocess
in plainwords; Al
builds the workflow.

Every channel
O

WhatsApp, web chat, voice

calls, robots and kiosks.

()

Al employees
Named roles with
your knowledge,
tools and workflows.

Knowledge Hub

Your knowledge and
systemslinked; the
Al setsup therest.

You stay in control
Permissions, approvals

and alog of every action.

WHO USES IT Individuals - Owners - Teams in any industry

HOW IT WORKS

@ 1:Describe the work
In plainwords, like
briefing a new teammate.

@ 2:Assignyour Alemployee
Attach the workflow to
anamed Al employee.

@ 3 Travinci One coordinates
Calls, messages, bookings
and updates, step by step.

@ 4-Apersondecides
What you mark for
approval waits foryou.

Foryou apersonal assistant

For your business Alemployees

For any industry flows from plainwords

| take action!

Al EMPLOYEES HERE
Your Al team
4> ON THEIR OWN

@ Actacross calendar,
email, CRM and bookings

® Useonlyyourapproved
knowledge and tools

A WAITS FOR A PERSON
® Anyactionyoumark forapproval
@ Anything outside their permissions



AT A GLANCE IN THE AP

P

You and your Alteam. One app.

Y~ Travinci
TRAVINCI ONE

R My assistant

2 Alemployees Anaya ®  Marx New enquiry
& Quoted
Flow Builder v’ Personal Assistant Sales Executive  WhatsApp
[ | H T : ti 2 P
nowledge Hub oday: 3mee |ng§, *. john ACnotcooling  goored
Connected tools follow-ups, Temail to answer. L Service Coordinator Faultreport
Inbox :
“Move my 3 pm @ Hexa Supplier quotes
I'l CRM ¢ to tomorrow” Done Finance Assistant Purchase request ZeiE
® Runs
“Bookmy
« flight” Booked

Describe the work

In plain words, like briefing a
new teammate. The Al Flow
Builder turns it into a workflow.

IN DETAIL - FOR TECHNICAL TEAMS

0 Journeys

Multi-step follow-ups, reminders
and handoffs, started by events.
° A self-filling CRM

Every conversation lands
onalead, keptup to date.

Good morning, Priya

MY ASSISTANT

Assign your Alemployee

Attach the workflow to a
named Alemployee, or
simply ask your own assistant.

Outbound Al calling
Callnow, schedule a call, or
let acampaign callleads.
Salesin the chat

Live options, a final quote
and a secure payment

link, after approval.

Travinci One coordinates

Calls, messages, bookings
and updatesrun step by step
across your connected systems.

0 Campaigns

Choose leads and an agent,

launch, and watch every outcome.

° Wallet and limits
Abooking wallet, separate from
Al credits, with holds and refunds.

Example data

NEEDS YOU

Discount request from
Marx’s chat, with his reason.

S Review

Supplier comparison
ready for the buyer.

® Open

You decide

Anything you mark for approval
waits for a person, with the
reason and a summary.

Q Email rules

Rules that notify, draft or
actonincoming email.
0 Plans and credits

Feature-based plans, prepaid
Al credits and usage metering.

INO IDNIAVYL



TRAVINCI ONE

01

PERSONAL ASSISTANT

WHAT YOU GET %) Bycall

) OnWhatsApp

&) Byemail

Yourown assistant. Just ask.

The problem: your day goes on calls, emails, meetings and bookings, eachin a different app. The fix: tell Anaya what you need by call,

WhatsApp or email. She does it through your connected accounts, within the permissions you set.

WHAT SHE DOES FOR YOU

S

0t

WHO USES IT

Calls for you &)
Calls to confirm or follow
up, and tells you the answer.

Email, handled

Drafts, labels and archives %
in Gmail or Outlook;
sends afteryour PIN.
A daily briefing Q

Your meetings, follow-ups
and emails, every morning.

TRAVINCI ONE - PERSONAL ASSISTANT

Meetings arranged

Checks your calendar,
books the slot and sends
Google Meetinvites.

Flights and hotels
Finds live options and

books within your budget.

From any phone

Lost your phone? Call
from any number; she
checks your PIN first.

Individuals - Managers - Professionals

A DAY WITH ANAYA

@ 08:00
The daily briefing: 3
meetings and 2 follow-ups.

@ 10:30
OnWhatsApp: “Arrange
ameeting with the
clientand confirm.”

@ 10:40
The meetingis booked,
confirmed by phone
and theinvite sent.

@ 17:00

The meeting summary is ready.

@ Priya - WhatsApp

“Anaya, move my 3 pm to
tomorrow and tell the team.”

v Done - invites updated

Onit, Priya!

Al EMPLOYEE HERE

Anaya
Personal Assistant
Works for Priya

4, DOES ON HER OWN

@ Calls, emails,books and
reminds on your behalf

@ Usesonlythe accountsyou connect

K WAITS FOR A PERSON
® WithoutyourPIN, she shares nothing

@ Spends only within your
limits; you choose the hotel




@ EXAMPLE EMERGENCY, FROM ANY PHONE

Phonelost? Call from any phone.

Priya’s phoneislost on awork trip. She calls Anaya from a colleague’s phone; Anaya checks
her PIN, books the flight and hotel, and sends the tickets where she asks.

Y~ Travinci

Anaya Incoming call - anew number
TRAVINCI ONE

PRIYA CALLS
My assistant
Alemployees “Anaya, it’s Priya. I've lost my Verify
Flow Builder phone. Book tonight’s flight
to Mumbai and a hotel near Callfroma
Knowledge Hub the airport, and WhatsApp new number
Connected tools the tickets to this number.”
Asks for
Inbox her PIN
CRM THE PIN CHECK
PIN correct
Runs .
A new number: no
details shared yet Wrong PIN >

nothing shared
HerPIN: correct,

so Anaya canact

The PIN check
No PIN, no access:
nothingis said ordone.

Priya calls
From any phone, any
number, anywhere.

RUNS

ON & Anyphone - call £ PINcheck ¥  Flights and hotels

WHAT ANAYA DOES

Book Send
Tonight’s By email
flights or WhatsApp
Booked To anyone
within budget she names
Hotel near
the airport

What Anaya does

Verify, book, send,
within Priya’s limits.

</ Email or WhatsApp

© PIN verified
OUTCOMES
% Flight-21:40 Booked
3 Hotel Booked

(D Tickets - WhatsApp  Sent

Q ON THE CALL

Anaya: PIN correct. Booked;
tickets sent on WhatsApp.
Priya: Thank you,

that saved my trip!

Outcomes
Booked and sent
before the call ends.

Without the PIN, Anaya never
talks about Priya’s details or
acts forher. Spending stays
within her limits. Example data.

-
b
>
=
4
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02 Al EMPLOYEES

TRAVINCI ONE

WHAT YOU GET Named roles

M) Yourknowledge

% ) Assigned workflows

Hire an Alemployee. Giveitajob.

The problem: growing teams lose their day to the same calls, follow-ups and updates, and every new hire takes time to train. The fix:
create named Al employees with clearroles. Each uses your approved knowledge, connected tools and assigned workflows to carry out
the work.

ROLES YOU CAN CREATE

Sales Executive

Enquiries, quotes and
follow-ups. Like Marx.

%

B Finance Assistant
Reminders and supplier
quotes. Like Hexa.

® Procurement Assistant

Supplier quotes and
aclearcomparison.

Service Coordinator

Complaints, technician
visits, follow-ups. Like John.

Personal Assistant

Meetings, email, calls
andtravel. Like Anaya.

Customer Support
Executive

Answers on every
channel, day and night.

FOR ANY BUSINESS Sales- Service - Procurement - Support

HIRE ONE IN FOUR STEPS

@ 1:Choosearole
Ajobtitle, goals, tone and
the personit reports to.

@ 2:Giveitknowledge
Your approved answers,
policies and files.

@ 3 Attachaworkflow
Thejobitruns, with
the toolsit may use.

@ 4-Watchitwork
Every stepin the Alwork

center; exceptions reach you.

@ Marx Quoted

Sales Executive

@ John Booked

Service Coordinator

On the job!

Al EMPLOYEE HERE
25 Marx

Sales Executive
(A) ReportstoPriya
4, DOES ON HIS OWN

® Answers, qualifies and quotes
on WhatsApp and email

® Keepsthe CRMup to date as he works

K WAITS FOR A PERSON
@ Discounts and price changes go to Priya

@ Moneymoves only after approval



@ Al EMPLOYEES IN THE APP
Attachaflow. Giveitajob.

Y~ Travinci Attach workflow One flow, each employeeinits own context Example data

TRAVINCI ONE
® Choose employee > 3 Setcontext > A Testsetup > () Enable

INO IDNIAVYL

My assistant

Alemployees

THE EMPLOYEE

Flow Builder
Knowledge Hub @ Marx 82 Trigger New customeremail & Mailbox The sales mailbox
~  SalesExecutive
Connectedtools Reports to Priya M Knowledge ProductFAQsandpolicies © Replyauthority Approvedanswersonly
Inbox
CRM & Customer enquiry handling R Handoverowner Priya ® Contacthours Businesshours

i O
LS Published v1.3 ¢’ Attached

This changes Marx only. Other employees keep their own settings. Testrequired A Test configuration

Choose the employee Setits context Test the setup Enable
Pick an Alemployee, or create Trigger, mailbox, knowledge, Asimulatorruns the real agent Switchiton. One flow can serve
one with ajob title, goals, tone reply authority, handover and shows the knowledge it several Alemployees, each with
and the personitreports to. owner and contact hours, used, before anything goeslive. its own accounts and context.

for this employee only.

IN DETAIL - FOR TECHNICAL TEAMS

° Ready-made templates ° Better instructions ° Server-side permissions
Personal Assistant, Travel, Healthcare, Property Al suggests clearerinstructions Which lead fields each Alemployee may
or Custom, with a qualification checklist. foreach agent, foryou to review. read orwrite, enforced on the server.
0 Actions with approval g Versions you can restore ° Running chats stay stable
Alemployees act on connected tools; Review a diff, publish, and Running conversations keep

any action canneed a person first. restore any earlier version. the version they started with.



. EXAMPLE PERSONAL ASSISTANT

Onemessage. It getsarranged. ‘

Priya, a sales manager, sends Anaya one WhatsApp message. Anaya checks the calendar,
books the meeting, calls the client to confirm, sends the confirmation and books the flight,
all within Priya’s limits.

a

w
z
(o}
o
=
>
<
[+ 4
[

Y- Travinci Anaya Personal Assistant - works for Priya D Asked on WhatsApp

TRAVINCI ONE

PRIYA ASKS WHAT ANAYA DOES OUTCOMES
My assistant
Alemployees “Anaya, check my calendar, Meeting and ¥ Travel B9 Meeting-Thu1:00  Booked
. arrange a meeting with confirmation " . .
Flow Buil
ow Builder the client, and send the Check the calend Find fiight options & Meeralyer Confirmed
K | H . eCl e calendar
nowledge Hub c?nﬁrmatl:)n. Book my Book within budget
Connected tools flight too. Book Thursday 11:00 b4 Flight Booked
Inbox Hotels near the client
CONNECTED Call Meeralyer, . =9 Hotel Priya chooses
CRM ACCOUNTS Head of Admin Hotel: Priya chooses =
Runs
Calendar - Gmail - WhatsApp Send the confirmation a ON THE CALL
Travel budget and limits -
No answer - follow up Meera lyer: Thursday at 11works.

Anaya: Confirmed. Invite sent.

Priya asks Connected accounts What Anaya does Outcomes
By WhatsApp, a call or Only the calendar, mailbox Two tracks side by side; a Whatis done, and
email, in plain words. and limits Priya allows. missed callis followed up. what waits for Priya.

Priya decides: Anaya stays within

RUNS . . her permissions and spending
ON (O WhatsApp - request B Calendar - meeting & Alcalls ¥ Flights and hotels limits, and leaves the choice

of hotel to her. Example data.

10



@ EXAMPLE SERVICE COORDINATOR

From complaint to finished visit.

RaviMenon, ahomeowner, reports that his air conditioner has stopped cooling. John, the
Service Coordinator, runs the whole job, from the first call to the follow-up after the visit.

-
b
>
=
4
2
o
z
m

Y~ Travinci John Service Coordinator - complaint = visit - follow-up & Workflow - version1

TRAVINCI ONE

THE COMPLAINT WHAT JOHN DOES OUTCOMES
R My assistant
2 Alemployees “My AC has stopped Collect Schedule Close @ Warranty Valid
9, Flow Builder cooling. Itis stillunder
warranty.” RaviMenon, on Complaint Technician CRMupdated 2 ImranKhan Accepted
0 Knowledge Hub WhatsApp received diary
Follow-up -
Y Connectedtools Calls Ravi Imranaccepts aftervisit 9 Visit-Thu3PM  Booked
& Inbox CONNECTED SYSTEMS for details
I'| CRM Visit booked Not fixed I'l CRMcase Updated
R Knowledge Hub: Warranty > Kavita
® Runs service procedures checked Nosslot {O Follow-up After visit
Tools: assets, warranty, aavita
technician diary, CRM
i © ontHECALL
Imran: | can take the 3 PMvisit.
John: Booked. | will let Ravi know.
The complaint Connected systems What John does Outcomes
OnWhatsApp, a call Proceduresinthe Knowledge Collect, schedule, close. Where every job stands,
oremail, atany hour. Hub; assets, diary and CRM. Gold steps go to aperson. step by step, in Runs.
People decide: Imran Khan, Field
RUNS O) WhatsA lai O Alcall B Techniciandi " CRM Technician, accepts the visit; Kavita
ON atsApp - complaint calls echnician diary - case Rao, Service Manager, gets what

John cannot settle. Example data.

n



| [El YOUR PROCESS

03 AIFLOW BUILDER “Request quotes from approved
suppliers, follow up on missing replies
and prepare a comparison before
ourdeadline.”

<* Build flow

© 3stages ready

TRAVINCI ONE

WHAT YOU GET [E) Plainwordsin % ) Aworkflow out 2+ ) Attached to an Alemployee

Describe the process. Al builds the workflow.

The problem: every business has processes that follow the same steps, and setting them up used to need developers. The fix: describe
the processin plainlanguage. The Al Flow Builder turns it into a workflow you review, customise and attach to an Alemployee.

WORKS IN ANY INDUSTRY FIVE MINUTES WITH IT
. Al EMPLOYEE HERE
& Service ) Procurement @ 09:00 z = Hexa
Complaint, details, Supplier quotesrequested, You type the process: request 3
technician, visit chased and compared. supplier quotes, chase Finance Assistant
and follow-up. missing replies, compare. - Finance team
Education Travel and meetings 4 DOES ON HER OWN
< % J  J 09:01 ® Runsthe workflows

Course questions, Meetings, flights, hotels
documents anda and specialrequests.
complete application.

Travinci One builds a
workflow in three stages:
request, collect, compare.

attachedto her, step by step

® Emails, messages and calls
suppliersinside the flow

0 Property @ Customer support
Buyer needs, a shortlist Answers from approved @ 09:05 R WAITS FOR A PERSON
and a confirmed viewing. knowledge; aperson Youreview it, attachit @ Thebuyerreviews the

whenitis missing. to Hexa and switchit on. comparison and decides

® Nopurchaseis placed by the Al

WHO BUILDS FLOWS Owners - Operations heads - Team leads

TRAVINCI ONE - Al FLOW BUILDER 12



@ Al FLOW BUILDER IN THE APP

Review it. Customiseit. Attachit.

Y~ Travinci

TRAVINCI ONE
YOUR PROCESS
My assistant

R

2 Alemployees
% Flow Builder
[J Knowledge Hub
=]

()

“Request quotes from

up on missing replies and
prepare acomparison

Connected tools before our deadline.”

Inbox
I'l CRM SOURCES
Runs
Knowledge Hub:

specifications,
procurement policy
Tools: approved suppliers

Describe the process

Inplainlanguage, like briefing
anew teammate. No coding.

approved suppliers, follow

Flow Builder Purchaserequest - suppliercomparison

THE WORKFLOW IT BUILT

Request

New purchase
request

Read
specifications

Email 3 suppliers

Al builds the workflow

Steps, checks, channels and
handovers, setup fromwhat
the Knowledge Hub knows.

IN DETAIL - FOR TECHNICAL TEAMS

Built-in know-how

The Knowledge Hub already knows
Travinci One’s own features and connections.

Every channelin one flow
Email, WhatsApp, Al calls and app notifications.

Collect

Replies until
deadline

WhatsApp
reminder

Al follow-up call

Missing quotes
stay visible

& Attached to Hexa - version1 A Testflow

Compare

Price, delivery,
specs

Notify the buyer

The buyer
decides

Review and customise

Change any step, add a person
where youwant one, and test
the flow before it goes live.

People where it matters

Steps you choose hand over

to aperson, with the context.
Published means fixed
Apublished version never changes;
running work keeps its version.

OUTCOMES
& supplierA Received
&9 SupplierB Received
&3 SupplierC Reminded
&8 Comparison Ready

@ FOR THE BUYER

2 of 3quotesin;
the buyer decides.

Attach to an Al employee

Attachit to Hexa, orto
several Alemployees. Every
runis tracked, step by step.

° Triggers of every kind

Amessage, an event or a schedule starts the flow.

° Every run tracked
Eachrunisfollowed step by
stepin Runs, withits outcome.

INO IDNIAVYL



TRAVINCI ONE

04

WHAT YOU GET

KNOWLEDGE HUB

) Yourknowledge

% ) Yoursystems

¢ ) Flows setup foryou

Tellthe Al. It setsup therest.

The problem: every new process means connecting systems and explaining your business again, and that used to need developers.
The fix: the Knowledge Hub links your knowledge, your systems and Travinci One’s built-in know-how. Tell the Al the job: it sets up the
flow and takes action, not just answers, in any industry.

WHAT’S INSIDE

|

Your knowledge

Files, website pages and
social profiles, in versioned
knowledge bases.

Built-in know-how
The system’s own
features and connections,
already known.

Every channelin
Email, WhatsApp, Al
calls, web chat and
app notifications.

Your systems

CRM, calendar, booking
tools and yourown API,
synced onyour schedule.

A knowledge graph

Facts, systems and features
linked, so the Al knows
what connects to what.

Any industry
Not built for one trade:
any flow, for any business.

FOR ANY BUSINESS Owners: Operations heads - ITteams

BEHIND ONE SENTENCE

@ Yousay
“Help applicants finish
their applications.”

@ Thehubknows
Courses, fees, requirements
and the application portal.

@ TheAlsetsup
The flow: its steps,
channels and handovers.

@ Youreview
Change any step, test
itand switchiton.

4 sources

Your knowledge

a Connected systems 4live

Built-in know-how Ready

lact, not just answer!
-

Al EMPLOYEES HERE

Every Al employee

4 ON THEIR OWN

@ Answers from your approved knowledge
® Actsonyoursystems through the hub

K WAITS FOR A PERSON
@ Mailboxes stay private by default

® Whenknowledgeis
missing, a person answers

14



@ KNOWLEDGE HUB IN TH

Four foundations. One hub.

Y~ Travinci

TRAVINCI ONE

My assistant
Alemployees
Flow Builder
Knowledge Hub
Connected tools
Inbox

CRM

Runs

Connected channels

Email, WhatsApp, Al calls, web
chat and app notifications
bring every requestin.

IN DETAIL - FOR TECHNICAL TEAMS

® Website pages Collected foryou

< Social profiles Instagram and more

E APP

Knowledge Hub

I @ Pricelist2026 File - versioned

& Mailboxes Private by default

Your knowledge

Files, website pages, social
profiles and systems, in
versioned knowledge bases.

0 Smart retrieval 0 Document library

Semantic and hybrid search,
with conversationrecall.

Upload, sort and manage
every fileinone place.

0 Private mailboxes 0 Safe live updates

Mailboxes stay private by
default; email memory
stays linked toits source.

Running conversations keep

the version they started with.

Weekly

Weekly

. BUILT IN

The system’s own knowledge

of its features and connections,
ready for the Flow Builder.

CHANNELS IN
Email WhatsApp Al calls

Web chat

Built-in know-how

The Knowledge Hub already knows
the system’s own features, so the
Al canset up the remaining flows.

Website and social
Website pages collected;
Instagram, Facebook, Linkedin,

YouTube, TikTok and X profiles too.

Published means fixed
Apublished version
canneverchange.

+ Addsource

CONNECTED TOOLS

INO IDNIAVYL

Booking system Live
Your CRM Synced
Calendar Synced
Your own API Hourly

Connected tools

Records, calendars, listings
and your CRM, connected
through the Knowledge Hub.

Systems on a schedule
APIs and CRMs sync on
your schedule, with alive
lookup while answering.
Agent API
Per-agentkeys let your
own apps call your agents.

15



e EXAMPLE ADMISSIONS

From enquiry to fullapplication.

SaraThomas, an applicant, asks Northfield College about a business course. Its Admissions
Assistant, an Alemployee the college created, takes her to a complete application.

w
z
(o}
o
=
>
<
[+ 4
[

Y~ Travinci Admissions Assistant Alemployee @ Attached - version1

TRAVINCI ONE
YOUR INSTRUCTION THE FLOW IT BUILT OUTCOMES
R My assistant
2 Alemployees “Help applicants choosc? a Guide Collect Hand over < Course Chosen
% Flow Builder course, collect the required
documents and send New course Documents Admissions = Checklist Sent
0 Knowledge Hub complete applications to enquiry complete? review
Connected tools our admissions team.” N
& Course Al call: what Adviser notified Documents complete
£ Inbox and intake is missing
I'l CRM SOURCES The team 2. Decision Teamreview
R Prospectus, Sarauploads decides
® Runs Knowledge Hub: courses, checklist a
fees, requirements —— ON THE CALL
s Eligibility -
Systems: application > team Assistant: Your
portal, document status transcript is still missing.
Sara: | willupload it tonight.
Your instruction Sources The flow Outcomes
Written once, in plainwords. Course factsinthe Knowledge Guide, collect, hand over. Every applicant’s
Hub; the portal connected. Gold steps go to the team. status, step by step.
People decide: the admissions team answers eligibilit;
RUNS ON & Email O WhatsApp % Alcalls D App-review p giotity

questions and makes the final decision. Example data.

16



@ YOU STAY IN CONTROL IN THE APP

Al does the work. People decide.

Y~ Travinci

TRAVINCI ONE

My assistant
Alemployees
Flow Builder
Knowledge Hub
Connected tools
Inbox

CRM

Runs

The Al acts

Withinits permissions, on
every channel, day and night.

IN DETAIL - FOR TECHNICAL TEAMS

° Approvals desk

Decide every actionan
agent asked permission for.

0 Clearroles

Owner, Admin, Member or Viewer;
invitations expire after 7 days.

Alwork center Activity

© Completed

THE Al ACTS

Customer email received

Full thread reviewed

Approved knowledge checked
Reply sent within granted authority

QOutcome saved onthe
customerrecord

Handoff with context

Whenitneeds aperson, it
hands overitsreasonand a
summary of what it knew and did.

One inbox

Every channel, filtered by
owner, queue and state.
Data and privacy
Retention, export, deletion

requests and a full audit log.

®18

Tasks completed

A& Needs aperson Owner: Priya
HANDOFF WITH CONTEXT

Special discount requested

Outside Marx’s authority. His reason
and a summary are attached.

Take overin one click

The Al stops atonce, and any
reply ithad queued s cancelled.

° Internal notes

Notes beside the transcript
that the customer never sees.
0 Your providers or ours

Bring your own OpenAl,
ElevenLabs or Exotel accounts.

INO IDNIAVYL

Identity checked
PIN correct-19:02

Priya took over a chat
The Al stopped - 21:45

Imranaccepted - 11:42

Payment link sent
Approved by Priya - 14:09

Every actionrecorded

Afull audit log of every action,
whetheran agent or a person tookit.

Your own workspace
Isolated at the database level;
your data never crosses over.
Developer platform

REST API, tokens, per-agent
keys and documentation.



MARKETING BOS

PRODUCT 2 OF 3 - PAGES 18-29

Marketing BOS

<5 WHY IT EXISTS

WHAT YOU GET

@) One marketing brain

®) Works before youdo

®© ) Nothing hidden

21 marketing modules Tworkspace

6 setup steps guided

Marketing runs ontoo many tabs. We closed them.

The problem: a normal week jumps between six tools, and every jump loses your brand voice and last week’s ideas. The fix: one
workspace learns your business once, watches your market daily and carries it into every brief, image, video and post.

WHY TEAMS CHOOSE IT

d&

o)
()

Knows your business ®
Website, socials and

Google Businessread

once, reviewed by

you, used everywhere.

A team of Al agents

Oneagentora ©
team that drafts,
reviews and debates.
Made for agencies too
)

Many client brands
fromonelogin, with
white-labelreviews.

Works before youdo

Trends, competitors
andreports collected
onaschedule.

Nothing hidden

Paid Al actions show
their price first; every
score shows its source.

Pay only when it works
Afailed Al action
releases its credits.

WHO USES IT Marketing teams - Founders - Agencies

MARKETING BOS - WHY IT EXISTS

THE LOOP

1- Brand
Define your company and voice.

2 - Discover
Trends andrivals, daily.

3 - Create
Briefs, images and full videos.

4 . Publish
Every platform, one composer.

5 - Improve
Results make the
next round smarter.

Al HERE

G} Marketing Brain

Your Al marketing team

4, DOES ON ITS OWN

® Readsyourwebsite and
socials once, foryou to review

@ Watches trends andrivals onyour schedule
K WAITS FOR A PERSON

® Nothingiskept as afact until you confirmit
@ Nothingis published untilyou confirm
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GETTING STARTED IN THE APP
Paste your website. Meet your brain.

Y~ Travinci

MARKETING BOS

™ Brand
Discover
Create
Publish
Results

Tagline

Alteam Rating

Clients
Service area

Paste your website

Oryour social profiles. Autofill
suggests what the business offers.

IN DETAIL - FOR TECHNICAL TEAMS

0 Progress saved as you go 0

Safe torefreshinthe
middle of a build.

° Your goals °

The part Al cannot research: what
you want marketing to achieve.

v 1- Your company

Setup Step 3 of 6 - Review findings

v 2- Alresearch 3 - Review findings 4 - Your goals

Weekend escapes, planned foryou
4.7 - Google Business

Nationwide, international onrequest

The Alresearches

Your website, Google Business
listing and social profiles are read.

Each Al step priced first

You see the cost before it runs.

Agent debate

Scout, Analyst, Strategist
and Brand Guardian weigh
opportunities and risks.

Your company: paste awebsite, or start from social profiles alone

Socials Confirmed
Youreview

Check and correct what
was found. Nothing is kept
as afactuntilyou confirmit.

0 No website? Socials work
Setup can start from your
social profiles alone.

° Ideas at launch

Up to 10 scored content
ideas are ready onday one.

L <X

5. Agent debate

Progress saved

6 - Launch

LAUNCH BUILDS

Company profile

Brand DNAin7 categories
Brand rules and product catalog
Competitors to track
Upto10scoredideas

Goals, debate, launch

Setyour goals; fouragents debate
your approach; one click goeslive.

Builtonce

Launch builds once, however
many timesitis clicked.

You decide what is true

Nothing the Al findsis keptasa
factuntil a person confirmsit.
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BRAND DNA

®© Confirmed

Hook Tone Visual style

Audio mood Emotion

I know your brand!

WHAT YOU GET &) Onebrand profile © ) On-brand from day one © ) Every change undoable

Teachityourbrandonce. Itremembers everywhere.

The problem: your brand lives in people’s heads and old files, so every writer and every tool sounds a little different. The fix: your facts,
products, voice, rules and logo live in one profile, and every brief and captionis written fromiit.

MARKETING BOS

WHAT’S INSIDE

& Company profile
Facts from your
website, socials and
Google Business, each
showingits source.

o Brandrules
Rules that arereally
checked, with areport of
where each one applies.

® Logo Studio
AnAllogoinyour
brand colours, or
your own, previewed
light, dark and small.

A DAY WITH IT

Brand DNA

Hook, tone, format, visual
style, audio mood, call

to action and emotion.

@ Mon
Your website isre-read. Three
updates wait for review.

@ Tue

Product catalog
Real prices, “price
not set” and “custom
quote” kept apart.

@ After
Every new brief and
captionuses the new facts.
Documents and FAQs
Facts and examples;
only approved items
reach the Al (add-on).

WHO USES IT Marketing team - Brand managers - Founders

MARKETING BOS - BRAND

You approve two andreject one.

Al HERE

&) Marketing Brain

Your Al marketing team

4, DOES ONITS OWN

® Readsyour public presence
and suggests what you offer

® Checkseverysentenceit
writes against your saved facts

R WAITS FOR A PERSON

® Newfindings change nothing
until a person approves

® Only approved documentsreachthe Al

20



@ BRAND IN THE APP

How your brand profile works.

Y~ Travinci

MARKETING BOS

™ Brand

Your website, social profiles and
Google Businesslisting are read,
and each fact keepsits source.

Discover
Create
Publish
Results
Alteam
Clients

Read once

Company - Overview

Tagline
Weekend escapes, planned foryou

Rating
4.7 - Google Business

Service area
Nationwide, international on request

Weekend package
Price not set - custom quote

You confirm

New findings wait in “Review
updates” and change nothing
until a person approves them.

IN DETAIL - FOR TECHNICAL TEAMS

Brand Guardian check
Paste any text: Passed,
Flagged or Not checked.
Edits never collide

Two people editing never
overwrite each other.

° Rule coverage

See exactly where each
brandruleis enforced.

0 Safe undo

Payments and published
posts are never “undone”.

0 Unsaved edits kept

Website

Google

Confirmed by you

Catalog

Used everywhere

Every brief,image, video
and captionis written from
the profile. Unsupported
sentences are removed.

Re-reads cost only
when the site was read.

Edits survive switching
between tabs.

Charged only whenread

3updates to review

BRAND GUARDIAN CHECK
“Book yourmonsoon escape today.”
© Passed 4 rules checked
HISTORY
Tagline edited - before and after kept

Every change undoable

Eachedit keeps anexact before
and after, and one click puts it back.

° Logo previews
Light, dark and small
sizes before youchoose.

0 Brand colours everywhere
Logo Studio and captions
use your Brand DNA colours.
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MARKETING BOS

02

WHAT YOU GET

Your market, read before breakfast.

DISCOVER

Answers every morning

L)

Weekend road trips surge
Google Trending Now - YouTube

Festival travel tips
Reddit - news coverage

3 angles ready! ,

/

@& ) Know whenrivals move Q ) Ideas with evidence

The problem: trends and rival moves are found too late, scattered across tabs, and guesses are presented as numbers. The fix: trends,
rivals and product ideas are collected on your schedule, with evidence, and unknown is never shown as zero.

WHAT’S INSIDE

o
g2

Q)

WHO

Intelligence Hub

One screen with your
content pipeline and
the next best step.

Competitor Intelligence

Rival websites and
six social channels,
withwhat changed.

Market Position
Your publishing against
the competitors you track.

ud

Daily Trends

The public conversation
inyour markets, ranked
foryourbusiness.

Recommended Posts

Ideas scored on eight
dimensions, each
score explained.

Product Intelligence

An AICMO that suggests
what to sell next.

USES IT Marketing heads - Content teams - Founders

A DAY WITH IT
@ 07:00

Trends and competitor sites

are collected onyour schedule.

08:30

“Weekend road trips surge”
isranked Act; you get
three on-brand angles.

09:00
Arival cut a package price.

You see the before and after.

Al HERE

Marketing Brain
Your Al marketing team
4, DOES ONITS OWN

® Ranks trends foryour
business and writes angles

@ Readscompetitorchanges
and suggests new offers

R WAITS FOR A PERSON

® EveryAlreadingislabelled
as Al, apart from facts

® Itneversetsaprice:
product ideas stay yours
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@ DISCOVER IN THE APP

How discovery works.

Y~ Travinci
MARKETING BOS

fm Brand
@ Discover
[/ Create
</ Publish

Results
Alteam
G Clients

Collected on your schedule

Daily or weekly at yourlocal
time: Google Trending Now,
YouTube, Reddit, news, forums
andrivals’ sites and socials.

IN DETAIL - FOR TECHNICAL TEAMS

Evidence on every card

Published date, measured date and source links.

Honest scores
Evidence-backed, partial, Al
estimate, historical ornot analysed.

Daily Trends

Collected daily - 07:00 your time

Weekend road trips surge
Google Trending Now - YouTube

Festival travel tips
Reddit - news coverage

Monsoon getaways
Forums - YouTube

Ranked for your business

Eachtrendis marked Act, Test,
Investigate or Watch, labelled as
ajudgement, not a probability.

Seenvs. interpreted

What was observed, your facts

Act 8.4
Test 7.1
Investigate 6.2

Turnedinto ideas

Oneclickturnsatrendora
rival’s change into on-brand
angles, sent to Content
Studio with the evidence.

and the Al'sreading are kept apart.

Honest numbers

aclaimed market share.

“Observed post share”, never

COMPETITOR WEBSITE CHANGES

Weekend package
218,900 ~» 216,500

New page: “Corporate retreats”

Price

New

TURNED INTO IDEAS

Three on-brand angles, sent to Content
Studio with the evidence attached.

Every idea scored

On eight dimensions:
momentum, brand fit, viral
potential, feasibility, leads,
freshness, gap and resonance.

Checked before you seeiit

Angles with unbacked prices

or promises are dropped.
Productideas, judged three ways
Fit, evidence andreadiness;

Alnever sets the price.
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MARKETING BOS

03

WHAT YOU GET

CREATE

9 ) Brief to flmin one place

© ) On-brand every time

4 agents

Getaway reel
“Rain on the window, chaiin hand, and
nowhere tobe.”

Scene 4 isready!

| —

@, ) Pay for delivered video

Fromidea to finished film. One studio.

The problem: a single reel means a writer, a designer, a voice artist, a video editor and a week of back-and-forth. The fix: a team of Al
agents writes the brief in your voice; thenimages, voice, music and every scene are made and edited here.

WHAT’S INSIDE

4

WHO USES IT Contentcreators - Social mediateams - Agencies

Content Studio

Hook, script, story beats,

shot plan, caption and
hashtagsin yourvoice.

Characters
Castonefaceand
lockit as the reference
forevery scene.

Video Studio

Trim, captions, music,
templates and FullHD
exportinthe browser.

A

Visual Engine
Campaignimages,
moodboards,
storyboard frames
and caption overlays.

Build a full video
Your brief planned and

filmed scene by scene.

Asset Library
Everyimage, clip and
video, linked to the
brief it came from.

A DAY WITH IT

@ 10:00
Oneideain: afour-agent team
writes the reel brief inyour voice.

@ 10:20
Images, voiceover and four
video scenes are made fromit.

@ 11:00
Captions andyourlogo are

added; thereel exportsin1080p.

Al HERE

Marketing Brain
Your Al marketing team
4, DOES ONITS OWN

® Writes briefs and prompts
inyour brand voice

® Makesimages, voiceovers,
music and every scene

A WAITS FOR A PERSON
@ Yousee and edit every prompt first

@ Youapprove the price
before each sceneis made
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@ CREATE IN THE APP

How creating works.

Y- travinci Build video 30s.vertical & Export1080p

MARKETING BOS

@I Brand BRIEF - 4 AGENTS
@& Discover “Rain on the window, chaiin Hook
/ Create hand, and nowhere to be.” T Rainonthe window Image Ready
Publish Hook Script  Shotplan
< P P 2 ITEhscspe t of the cit Video Ready
Results Caption e drive out of the city
Alteam Stay
i i K4
Clients 3 Chaiontheveranda Video Rendering >
x
Book i :
Logoand callto action ECiE CUEE =
z
@
w
[e]
(7}
Abrief fromateam Visuals that fit Filmed scene by scene Edit and export
1,2 or 4 agents writeitin yourvoice, Eachpurpose setsits own shape. The video plan suggests Captions fromthereal audioin
in13 formats and 12 languages. You see and edit the prompt first; length, scenes and engine. 42 languages, templates, your
voice and music follow your story. Each sceneis quoted first logo, and exportin720p or1080p.

and paid only when delivered.

IN DETAIL - FOR TECHNICAL TEAMS

° Claim check builtin Q Change the length safely ° Close the tab, it keeps going
Unsupported prices, numbers 15,30, 45 or 60 s, with new Renders continue on the server.
and promises are removed. timings and price shown first.

0 Every version kept g Buyer Lens (add-on) Leading engines
Compare, restore orundo Watches your ad like a customer Geminiand OpenAlimages; Seedance, Kling,
briefs, images and plans. and proposes missing shots. Veo, Luma, Runway video; ElevenLabs voice.
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MARKETING BOS

04 PUBLISH AND IMPROVE

WHAT YOU GET <

Every platform

l~ ) Realresults ‘4t) Smarternext posts

Instagram - Reel
Fri18:30-18 /30 hashtags

Facebook - Video
Caption tailored

You confirm, it posts.

Publish everywhere. Learn from every resulit.

The problem: every platform has its own limits and tools, and results come back too late to change the next post. The fix: one composer
fits each post to every platform and schedules it; real results flow back and make the next post smarter.

WHAT’S INSIDE

,
S Every platform’srules ]
=~ Facebook andInstagram
postautomatically;
6 more get drafts.
S Relllable schequllng 2
Retries, acleartime
zone, a calendar;
never posted twice.
Al Insights
+
s

What changed and
what to do, marked
dataorAlinference.

A DAY WITH IT

Meta ads, paused first
Five objectives;

turning an ad on needs
your budget OK.

@ Fri18:30
Thereelgoesouton
Instagram and Facebook,
each caption tailored.

@ +6h

Reach, engagement and leads
areread back from Meta.

Performance

Reach, engagement
and leads, read from
Meta every six hours.

Daily Reports @ Nextday
Amorning brief on AllInsights say what changed

your schedule; no and what to try next.
news means no Al call.

WHO USES IT Socialteams - Performance marketers - Agencies

MARKETING BOS - PUBLISH AND IMPROVE

Al HERE

(D Marketing Brain

Your Al marketing team

4, DOES ONITS OWN
® Fitseachposttoevery platform’srules

® Explains what changed,
marked data or Alinference

K WAITS FOR A PERSON
® Nothingis published until you confirm

@ Switchinganad on asks
you to confirmits budget
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@ YOUR Al TEAM IN THE APP

Sevenspecialists. One decision.

Y Travinci Al Creative Review Idea: monsoon getaway reel 1 2 2D
MARKETING BOS

THE SPECIALISTS
fm Brand

Discover

Create oy Q 2 © Al @

Publish Visionary Critic Audience Proxy  Brand Guardian Data Analyst Creative Decision Maker
Results Thinks six Finds every Responds as Enforces Only trusts Director Weighs it

months ahead weakness your customer your brand numbers Pushes all, decides
Alteam creative limits 4
Clients ;
) ) ) Each seat’s real model and the price are shown |
Direction, concerns and next steps, in one answer. ) ) . , z
first. Stopped or failed reviews say “not charged”. ®
]
o
(7]
Pickanidea Pick ateam size The teamreviews One clear verdict
Choose theideaorthe 1,2 or 4 seats pertask. See Each specialistlooks fromits Proceed, Revise orHold, with the
content to review, from each seat’srealmodel and ownangle: brand, audience, direction, concerns and next steps.
anywhere in the workspace. the price before you pay. data, creativity and risk.

IN DETAIL - FOR TECHNICAL TEAMS

0 Briefs 0 Prompts 0 Strategy Q Decisions

Content Studio, Apromptteaminthe Visual Engine. The agent debate during setup. Al Creative Review before
with1,2 or4 agents. you spend on production.

0 Stop any time 0 Inputs checked first ° Honest when partial ° Al Assistant
Stopped or failed reviews Warnings when data is missing or If anagent didn’t answer, A chat that knows your company,
say “notcharged”. out of date, before the review runs. the review says which logo, colours and Brand DNA, and

one. Nothingisinvented. sends answers to Content Studio.
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06

WHAT YOU GET 88 ) Every client, one login @) Yourbrand onreviews

MARKETING BOS

o
g2

D

TEAMS AND AGENCIES

WHAT’S INSIDE

Agency Hub
Every client company ata

glance; switchin one click.

Credits, shared or set
One wallet forall, oraset
amount percompany.

White-label review
Yourname, logo, colours
and domain; comments at
an exact second of video.

Tools per company
Switchindividual tools
on or off foreach client.

Roles and access
Admin, member or viewer,
with an access preview.

Approval re-checked
Before publishing, the
approved versionis
re-checked. Nothing

is auto-approved.

WHO USES IT Agencies - Multi-brand teams - Their clients

A DAY WITH IT

@ Mon
You add Sunrise Travel
as aclientcompany.

@ Tue
Its team gets only the
tools you switch on.

@ Fri
The clientcomments at 0:04 and
approves version 2 in your portal.

@, ) One credit wallet

CLIENT REVIEW - YOUR BRAND

“Love the opening shot”
Commentat 0:04 - client

Approve v2 Ask for changes

Yourlogo, not ours.

Many brands. One login. Yourlogo onreviews.

The problem: agenciesjuggle alogin, a tool billand areview thread per client, and clients see someone else’s brand. The fix: run every
client from one subscription and credit wallet, and send reviews from a portal with your own brand.

Al HERE

Marketing Brain
Your Al marketing team

4, DOES ONITS OWN

® Works from each client’s own brand profile

® Re-checks the approved
version before publishing

R WAITS FOR A PERSON

® Nothingis auto-approved:
the clientdecides

@ Reviewsuse noAland no credits

28



Q TRUST IN THE APP

Show the price. Never fake azero.

Y~ Travinci Creditsand data
MARKETING BOS
@ Brand Quote Hold
Discover About 40 credits 60reserved
Create Price shown first, up to Only while the work runs
Publish 60 held
Results
Alteam
Clients
Ads start paused One click, one charge, one post

Downgrades keep your work

Every version kept

The price, before the button Fail, and youdon’t pay

Afailed Alaction
releasesits credits.

Every paid Al action
showsits price first.

IN DETAIL - FOR TECHNICAL TEAMS

0 Walled-off companies
Eachcompany’s datais kept
apart, set by the signed-in session.

Encrypted,

write-only secrets
AES-256 for stored credentials;
keys are never shown again.

° Safe fetching ° Learning you approve
Links you add are blocked It adjusts recommendation
from private networks and weights per workspace (no model
cloud metadata addresses. training); an admin approves.

© Enforced by the server

Settle YOUR DATA
38 charged Al history kept 90 days
22 released; afailure Training onyour data off
releases all Stored secrets AES-256
Auditlog Real person

Late renders delivered free

Unknownis a word

Ametric that was neverrecorded
says “notrecorded”, never zero.

Your Al data, your choice

Training is off unless you turn it
on; delete Al history any time.

Prices approved in advance
Analyses that update while you
sleep use prices you approved.

Inferenceis labelled

Alinference is always marked as
inference, apart from the data.

Retention you set

Keep Al history from 7 to 3,650
days, set by the account owner.

Under the hood

OpenAl, Claude, Gemini, Groq,
Mistral, Cohere and our own
models, with up to four fallbacks.

29
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PRODUCT 3 OF 3 - PAGES 30-51

Travinci CRM OS
Everything your business runs on. Inone system.

Eight connected areas share one customerrecord, one team and one set of rules. Start with the module you need today and add the rest

when you grow.

Quotes
Operations
Finance
Communication
HRMS
Alemployees
Admin

&
B
¥
]
=)
g
b

#* 4 Alemployees
working now

Home

01-p. 34
45\ Leads &
& customers
Every enquiry in one list,
sorted and assigned.

? Marx - 6 summaries

K| 05.p. 42
"Q Communication
WhatsApp and

emailinone place.

e Anaya - 9 replies
"’ drafted

02 -p. 36
W' Quotes &
< packages
Day-wise trips, priced
by yourownrules.

¥ Marx. 2drafts
& tocheck

'r‘z 06 -p. 44
i /i HRMS
Attendance,

leave and payroll
without spreadsheets.

& Alemployees inyour
orgchart

03 -p. 38
‘,&4""“ Operations &
trips

Every service, vendor
and margin of a trip.

? John - 3vouchersread

07 - p. 46
Al employees

Named Al teammates with

roles, owners and limits.

] 4 working

%. 04 -p. 40
- Finance

&
Money in, money
out, with approvals.

Hexa - 2 follow-ups to
approve

08 - p. 48
i Admin &
“ integrations
Your rules, your
brand, your tools.

¢ 6tools connected

Al employees work inside every module
They read, draft, remind, call and sum up. No Al employee can move money.

8 40+ 2,500+ 5 gy

connected automatic system Alenginesto
areas background actions (APIs) choose from OpenAl Anthropic Claude Google Gemini DeepSeek Travinci LLM
jobs
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@ HOW IT ALL CONNECTS

Fourlines. One network. Nothing typed twice.

Sales, money, trips and people each run on their own line. Where two lines meet, one module hands its work to the next by itself: a
payment starts the trip and updates what is owed, and your team structure decides who gets each lead. After the trip, if you switchit on,
reviews and complaints are routed for you.

Enquiry Assigned Contacted Quote Paid Invoice Ledger

Your team structure decides who gets

One payment starts the trip

Hire eachlead and who approves. Trip opens and updates what is owed.
Team A person approves .
Journey file every payout. Approval
Check-in
Feedback

Roster, leave

Happy Unhappy Paid out

review asked owner alerted
Payroll
® Line1- Sales Line 2 - Money ® Line 3 - Trip ® Line 4 - People M Leftpages: whateachmoduleis, andits Al
Leads, quotes - p. 34-37 Finance - p. 40-41 Operations - p. 38-39 HRMS - p. 44-45 employee. Right pages: how it works in the app.
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@ YOUR Al TEAM

Meet your Alteam. Priya staysincharge.

Alemployees come builtinto CRM OS and work next to your staff, each with a name, ajob and limits, just like hiring. They do the busywork

inside the modules; no Alemployee can move money, and risky Al actions wait for a person.

\

A PERSON - IN CHARGE

Priya
Sales Manager
® Approves money and
anythingrisky, in one tap
® SeeseveryAlactioninthelog
® NewAlemployees only propose at first

© Every Alemployee

v/ Keeps quiet hours and do-not-call lists

@ Marx
Q Sales Executive
(Al

® Writes aone-look summary
and the next step on every lead

@ Drafts day-wise quotes foryour team to check
Asks before he calls a customer about a quote

Hexa

Finance Assistant

@ Follows up paymentlinks by
phone, once a person approves

@ Readsthenumbers, so she cananswer questions

Cannever move money: a
person approves every payout

v/ Logs every action

") Anaya

Personal Assistant

® Canansweryour calls, recognise
callersand openalead

® Reads every email and drafts the reply

Transfers the call to a personin business hours

Service Coordinator

@ John

® Reads suppliervouchersinto the booking

® Readse-ticketstoo, forapersonto confirm
A person confirms what he read from a voucher

v/ Hasaname, ajobandlimits + Canonlyreadoncalls + Neversaysanunchecked price
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@ Al IN EVERY STEP

Al does the busywork. Your team makes the calls.

From the first enquiry to the last review, an Alemployee helps at each step. No Alemployee can move money.

2 YOUR TEAM

&

An enquiry
arrives
WhatsApp,
ads, website,
phone, walk-in

= Al NEXT TO THEM

Q Anaya

Answers the
calland opens
the lead

p. 46

rQ‘./

Thelead

is assigned
Sorted hot,
warm or cold

@ Marx

Writes a
one-look
summary and the
next best step

9

The customer
is contacted
Calls,
WhatsApp, email

@ Marx

The voice bot
calls, records
and sums
up the call

Al features are switched on per company.

0

A quote is built
Day-wise, priced
by yourrules

@ Marx

Drafts the full
quote; your
team checks
and sends

-

The tripis
booked
andrun
Services,
vendors,
documents

!*. John
Reads supplier
vouchers
and drafts
vendor emails

-0

The customer
pays

Card, UPI,

pay links

A

person
Only aperson
approves
money. Al
never pays.

p.40

9

Feedback
comesin
Reviews and
complaints

@ John

Sums up guest
feedback
formanagers

Al employees work between every step: callbacks, follow-ups, payment reminders and scheduled tasks, by playbooks you set. Some
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CRM OSs

01

WHAT YOU GET (c]

LEADS & CUSTOMERS

Faster first replies

@ No lead lost

‘iﬁ-

2 ) Clear ownership

\\ Summary ready!

New enquiry
from WhatsApp - just now

Riya Sen 5
Bali- 6 nights - 2 adults

Every enquiry inonelist. Nolead goes cold.

The problem: enquiries arrive on WhatsApp, ads, your website and the phone, and the ones nobody answers in time go cold. The fix:
every enquiry lands in one list, is sorted hot, warm or cold, and goes to the right person; switch on a reply clock to time the first answer.

WHAT’S INSIDE

()

WHO USES IT Salesteam-Teamleads -

Lead capture o,
Meta and Google ads,

WhatsApp, website, calls,

walk-ins and Excelimport.

Leadlifecycle X
%

Calls, quotes, payments,

bookings, tasks and

journey file ononerecord.

Smart segregation
Hot, warm and cold,
with a priority score
that explains itself.

Customer profiles
Found or created for

every lead; active and
inactive customers.

Assignment

Shared out to your
team, with every
handoverlogged.

Voice bot
Al calls that are recorded

and summed up on the lead.

Managers - Owners

A DAY WITH IT

@ 10:02
Riya asks about Balion
WhatsApp. Aleadis
made with her number.

@ 10:03
Itis marked hot and given to
Priya. Herreply clock starts.

@ 10:09
Priya calls. Marx’s summary
tells her what Riya wants.

Al EMPLOYEE HERE
Marx

Sales Executive
(Al) ReportstoPriya
4, DOES ON HIS OWN

® Aone-look summary and the
next best step on every lead

@ Asksapersonbefore he calls acustomer

K WAITS FOR A PERSON
@ Discounts, payments and
bookings: on a callhe canonly read
@ Any price oravailability
thatis notyet checked
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Q LEADS & CUSTOMERS - IN THE APP

How leads work.

¥ Travinci Leads Q Searchbyname, phone or destination
CRM OS ) )
Allleads Customers Assignment Hot-warm-cold Voicebot Import

88 Home
& Leads LEAD SOURCE HOT / COLD OWNER REPLY CLOCK
® Quotes Rivas

) iya Sen @ @ = .
¥ Operations Bali- 6 nights - 2 adults WhatsApp & Hot © 12 minleft
G Finance Arjun Mehta i
[3) Communication Dubai- 4 nights W3 Metaad Warm @ © Replied
AL NehaKapoor Website & Hot @ & 25min left
# Alemployees alaives - noneymoon

: Kabir Rao @ e -
§€2 Admin Kashmir - 5 nights Googlead ~ Warm To team lead
Comes in from anywhere Sorted hot, warm or cold Givento theright person

Ads, WhatsApp, your website,
calls and walk-ins land in one list.
Areturning customer’s profile

is found; anew one is made.

IN DETAIL - FOR TECHNICAL TEAMS

No duplicates

Aphone number that matches an openlead
is flagged before a second lead is made.

Business hours, if you choose
When the clockis on, it can
count business hours only.

TRAVINCI CRM OS - LEADS & CUSTOMERS

Eachlead gets atemperature,
so your team knows who to

call first. Calls, quotes and
payments collect on onerecord.

Automatic sharing
When switched on, leads go to the people

whose intake is on. Overrides need areason.

Proof, not notes
Notes and edits never stop the clock; which
real contacts countis set by your company.

Leads are shared by your
team structure, orby hand.
Every handoverislogged.

Screens show example data

+ Addlead

Marx
Sales Executive

LEAD SUMMARY

Riya wants Bali, 6 nights, 2
adults in March, with a pool villa.

NEXT BEST STEP
Callbefore11:00,
share avillaquote.

Areply clock starts

Atime limit for the first reply. If
nobody actsintime, the lead
moves up to ateamlead or
managerinstead of going cold.

Two clocks, if you want them

When switched on: one to accept the
lead, one for the first action, with warnings.
Quote-ready check

The key trip details must be filled

inbefore a quote canbe made.
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02

WHAT YOU GET

QUOTES & PACKAGES

4% ) Quotesinminutes

% ) Same margin, every time

Their dream trip, priced in minutes.

The problem: a full trip quote takes hours of copying prices, and every salesperson adds a different margin. The fix: build it day by day
from the lead; the price works itself out from your own margin and tax rules, and it goes out in minutes.

WHAT’S INSIDE

B

Quote builder

Pick the lead, then
add hotels, flights,
activities and visa.

Pricing and tax rules
Central markup, GST
and TCS set by your
company policy.

Packages

Ready trips with
category, type and
aday-by-day plan.

Day-wise itinerary
Every day planned
with stays, transfers
and experiences.

Quote templates
Branded PDFs and links that
look like your company.

Website publishing
Packages golive on
your website after
a2-step approval.

WHO USES IT Salesteam :Productteam - Managers

TRAVINCI CRM OS - QUOTES & PACKAGES

A DAY WITH IT

@ 11:00
Marx’s draft of Riya’s Bali
quote is waiting for Priya.

@ 11:06
Priya swaps one hotel; the
price updates by itself.

@ 11:10
The quote goes outon

WhatsApp. Riya opensit at11:14.

Bali - 6 nights

ForRiya Sen - day by day © Ready

Total 21,36,017

+ Draftready!

@ ) Packages that sell online

Al EMPLOYEE HERE
2As Marx

Sales Executive
(Al) ReportstoPriya
4, DOES ON HIS OWN

@ Drafts the full day-wise
quote fromthe lead

@ Usesreal prices and your marginrules

K WAITS FOR A PERSON

@ Yourteam checks every
quote before it goes out

@ Packagesgolive onyourwebsite
only aftera 2-step approval
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IN THE APP

@ QUOTES & PACKAGES

How quotes work.

Y Travinci Quote - Bali, 6 nights ForRiya Sen - started from her lead < Drafted by Marx - checked by Priya
CRM OS

88 Home PRICED BY YOUR RULES

Flyin, checkin to the pool villa . Servi

& Leads | L Live flight and hotel options Flight Hotel ervices *1,15,000
B Quotes - Your markup 212,000
¥ Operations 2 ;ﬁga‘?el g:ravnvghnacg%tde er races Activity  Transfer GST5%-TCS 29,017
& Finance 3 Island tour by boat Activit Total 21,36,017
[3) Communication Lunch on the beach Yy

HRMS 4-5 Free days at the villa Hotel

4% Alemployees Spaandbeach club SENT ON WHATSAPP

% Admin 6 Fly home Flight Transfer Opened by Riya at 11:14.

Airport transfer She can pay from the link.

Start from the lead

Openthelead andstarta
quote: dates, travellers and
destination are already filled
in. Or begin from a package.

Build it day by day

Add flights, hotels, activities,
transfers and visato each
day. Live flight and hotel
options are searchedinside.

Priced by your rules

Your markup, GSTand TCS

settings apply by themselves.

Ready templates keep every
quote looking like your brand.

Sendit, seeit opened

Send by email or WhatsApp and
see when the customer opensit.
They can pay straight from the link.

IN DETAIL - FOR TECHNICAL TEAMS

° Live flights and hotels Q Smart day planner ° Costand price kept apart
Real-time flights and hotels; activities, Keeps each day’s pacein budget Cost and selling price kept apart; markup
transfers and visas from your own lists. and neverrepeats an activity in a day. starts from your company default.

0 Tax worked out for you g Faresrechecked ° Tracked link + PDF
GSTand TCS come from your Prices are checked again You see when the quote is opened;
quote settings, worked out foryou. before the customer pays. payment turns it into a booking.
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03 OPERATIONS & TRIPS

WHAT YOU GET &) Every service tracked

Every trip looked after.

The problem: once a customer pays, the trip lives in emails and spreadsheets, and a missing voucher or visais found too late. The fix: a
paid quote opens the trip with every service listed; vendors, documents and the journey stay on one record.

WHAT’S INSIDE

S Services
~  Flights, hotels,
transfers, activities

and visa forevery trip.

Customer dues

What each customer still
owes, and whenitis due.

3

Documents

> .
Passports, visas and
ID proofs collected
by secure link.

Vendor management
One action emails

every vendor about its
services, then payments.

Profit per service
The margin on every service
and on the whole trip.

Journey file

The full travel record,
journey updates
and feedback.

WHO USES IT Operationsteam - Finance - Sales team

TRAVINCI CRM OS - OPERATIONS & TRIPS

Ticketed

= Pool villa Confirmed

& Island tour Booked -

ONE TRIP, START TO END
Al EMPLOYEE HERE
@ Mon

Riya pays. Her trip opens with JOhn ‘
flights, hotel, transfers and visa. Service Coordinator
[[Al) Operationsteam
@® Tue 4 DOES ON HIS OWN

The vendors confirm. Her

. } . ® Reads suppliervouchers and
passport copies arrive by link.

e-ticketsinto the booking

@ Readssuppliere-tickets and

® After vouchers for a person to confirm
With feedback switched
on, Riyarates the trip & WAITS FOR A PERSON
and s asked for areview. @ Apersonconfirmswhat

he read from a voucher

® Vendorpayments go
to Finance for approval
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@ OPERATIONS & TRIPS IN THE APP

Howv trips work.

Y~ travinci Trip - Riya Sen, Bali Opened when she paid - 2 travellers D Trip open
CRM OS
82 Home DOCUMENTS BY LINK
Flights ) " " ’ .
& Leads Kolkata - Ball return  SKyWay Air Ticketed Paid 23,200 Passport copies Received
B Quotes Poolvilla E-tickets Received
¢ Operations 5nights BaliStays Confirmed Paid 26,500 Visaform Link sent
Finance
= s Island tour Blue Reef Tours Booked Approval 21,400
[3) Communication Day3
HRMS &. Johnread avoucher
4% Alemployees After the trip f switched on, afeedbacklink goes out ¥ Review asked Poolvilla- 5 nights - Bali Stays. Confirm?
3 Admin
A paid quote becomes a trip One action, every vendor Documents collected After the trip, feedback
When the customer pays, a trip One action emails each vendor Passports, visas and ID proofs Switch on journey automation
opens with every service from aboutits ownservices, and arerequested by secure and afeedbacklink goes
the quote and an executive is you track each confirmation. link. The journey file keeps out when the trip ends; a
assigned. Nothingis typed again. the whole tripin one place. complaint goes to an owner.

IN DETAIL - FOR TECHNICAL TEAMS

° Auto-booking Every service tracked ° Alvoucher reading
Flights and hotels picked from live inventory book Each flight, hotel, transfer, activity and visa has Upload a supplier voucher or e-ticket; Al
themselves once paid and details are complete. its own supplier, booking and payment status. pulls out the services and a person confirms.
0 19-document checklist g Linked to Finance ° Recovery, when switched on

Per trip, with secure upload links for Vendor payment requests go Anunhappy guest opens arecovery
customers and branded voucher PDFs. straight to the approval center. case foran owner, with a follow-up task.
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PAYMENT RECEIVED © Paid

?1,36,017

Matched to the quote - marked paid

04 FINANCE

#
»

1 LE4

WHAT YOU GET ® ) Every paymentvisible

&) Payouts: only a person approves

&) No surprise payouts Every invoice tracked

Know every payment. Approve every payout.

The problem: payments arrive in many places, books are kept by hand, and money can leave without anyone checking. The fix:

customers pay by link, each payment lands onits quote, and no payout leaves unapproved.
WHAT’S INSIDE A DAY WITH IT

@ 09:15

Al EMPLOYEE HERE
Approval center

8 Accounts a
Money inand money =  Paymentsand Riya pays by UPI. Her Hexa
out, allin one view. vendor bills wait for quote is marked paid; Finance Assistant
aperson to approve. Finance raises the invoice. Finance team
Invoices g Expense management 12:30 4 DOES ON HER OWN
Taxinvoices, proforma, Staff claims through T @ Follows up payment links by
creditand debit notes. your approval ) phone, once a person approves
" chain, then Finance. hotel. It waits for approval. o Reads the numbers, so
o =5 Payment gateway m Books and reports 16:00 she cananswer questions
E Razorpay for cards, UPI, Ledger, trial balance, The finance head approves, A WAITS FOR A PERSON
(8} net banking and pay links. profitandloss, and export. and the payout goes out. @ Everypayout: she can never move money

WHO USES IT Accountants - Finance head - Owners

TRAVINCI CRM OS - FINANCE

@ Vendorbillsand expense
claims: a person signs off
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@ FINANCE IN THE APP

How money works.

Y~ Travinci

CR

&
B
¥
]
=)
i
2

Finance

M OS

Home , 24,82,000 o 3

Money in today -

Leads

Quotes

Operations

Finance Riya Sen Pay link

= - Baliquote UPI
Communication . .
Bali Stays Operations

HRMS Poolvilla Proofin
Alemployees Taxi claim Expense

Admin Arjun Receiptin

Customers pay by link

Apay link goes out with the
quote: card, UPl orbank
transfer through Razorpay,
matched to the right customer.

Invoices and receipts

GSTinvoices with the tax split
done foryou; receipts Finance
finalises post to the ledger.

IN DETAIL - FOR TECHNICAL TEAMS

One approval queue
Receipts from sales and
vendor requests from
operations, side by side.
No self-approval

Claims follow your approval chain;
nobody approves their own claim.

Invoice and proof
Avendorrequest needsits
invoice; Finance records
proof of each payment.

Payment keys protected
Gateway keys are stored
encrypted; chargesrun

ona separate service.

Waiting for approval

21,36,017
262,000

21,250

, ¥1,12,400

Paid out thisweek

On quote ® Paid
On payout Level1of 2
Every payout approved

Vendor bills and staff expense
claims go to the approval
center, and are paid only after
the right person signs off.

Real double-entry books
Chart of accounts, journal
vouchers, ledger, trial balance,
P&L and balance sheet.

Gateway view
Razorpay transactions,

settlements and payment
links, inside Finance.

i 6

Dues this week

@ Hexa - Finance Assistant

Payment link follow-up
callto ArjunMehta, once
aperson approves.

® Reads, never pays

Seeall of it

Money in and out, what each
trip earned, and reports
you can export atany time.

Collections on time
Payment milestones with

reminders before each due date.

Credit and debit notes
Proforma, taxinvoice,
credit and debit notes, with
the tax split done foryou.
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' Ri 10:42
05 COMMUNICATION 1 . @ iyaSen

“Canwe add a sunset dinneronday 5?”

& Saved on herlead

Reply drafted!

WHAT YOU GET & ) Twoinboxes, one record ® ) Fullhistory % ) Fasterreplies

Every conversationinone place.

The problem: chats sit on salespeople’s own phones and mailboxes, so when someone is away, nobody knows what was said. The fix:
WhatsApp and email each get a shared inbox, every message is saved on the right customer, and anyone can pick up.

WHAT’S INSIDE A DAY WITHIT
WhatsApp inb Emailinb 10:42 Al EMPLOYEE HERE
atsApp inbox mail inbox :
O & P o LM Anaya
Ashared team Gmail and Microsoft 365 Riya asks on WhatsApp
inbox on the official mailboxes inside the CRM. fora sunset dinner. The = Personal Assistant
WhatsApp Business API. chat lands on her lead. m Reports to Priya
e Al email reading R Calls @ 11:05 4 DOES ON HER OWN
° Al sums up and sorts Click-to-call, recordings Th.ehotelemails e ® Readseveryipcoming gmail,sums
incoming email. and missed-callleads. o itup and filesit on the right record
voucher. Anaya links it to her
, ) o Draftsthereply forapersontosend
8 — Templates ) Linked to the lead booking and drafts areply.
s B0 Approved messages, ¢ Every message saved A WAITS FOR A PERSON
= sentinone click. on the right customer. @ 1:07 @ AnAl-sentreply waits for
%) Priya checks the draft and approval of its exact text

sends t. Both threads @ Aperson checks and sends every draft
sitonRiya’srecord.

WHO USES IT Salesteam - Operations - Support

TRAVINCI CRM OS - COMMUNICATION 42



@ COMMUNICATION IN THE APP

How the inbox works.

Y~ Travinci Inbox {O WhatsApp & Email
CRM OS

Wemma Riya Sen - WhatsApp - 10:42 ON HER LEAD

Canwe add a sunset dinneronday 5? ]

Leads I (O RiyaSen Dinneronday57? 10:42 Bali- quote sent11:10

Quotes [ BaIiStays Voucher attached 1:05

Operations & Missed call Newlead made 1:20 ﬁ Draftby Anaya  Waiting for Priya CALLS

2]

&
B
¥
]
=)
i
2

Al = & NehaKapoor Honeymoondates 11:3] Yes! Asunset dinneron day 5is added to 10:09- 4 min- poolvilla

Communication your plan. The updated quote follows today.

HRMS

. TEMPLATES
Alemployees 7 Edit .
Quoteready  Reminder
Admin
WhatsApp and email together On the right customer Calls ontherecord Ready templates

Connect your WhatsApp numbers and Eachmessageislinked to the Calls are logged on the lead Approved WhatsApp and email
Gmail or Microsoft 365 mailboxes. right lead orbooking by itself. with how they went, so the next templates for quotes, reminders
Chats and emails land on the right lead. Openacustomerand see person knows what was said. and updates, sentin one click.

every conversationin order.

IN DETAIL - FOR TECHNICAL TEAMS

0 Secure sign-in to mailboxes 0 Files itself Attachments understood 0 Approval before Al replies
Gmail and Microsoft 365 By booking reference to the Vouchers, tickets, visa An Al-sent reply waits for
connect by secure sign-in; new booking, by email to the lead, documents, invoices and approval of its exact text.
mail arrives every 2 minutes. by sender to the vendor. itineraries are read and sorted.

° New chats become leads ° Access by design Missed-call leads 0 Team chat and alerts
Anew WhatsApp chat creates Sellers see their own mail, Amissed callbecomes alead, with Real-time notifications,
alead, sono enquiry is missed. managers theirteam'’s; every click-to-call back fromthe lead. staff chat, announcements

support viewis logged. and video meetings.
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WHAT YOU GET ) Check-inonthe phone

No spreadsheets

Checkedin-09:28 © Present
Inside office area - selfie + GPS

I Eminen

& SALES TEAM

° Priya o Arjun @ Marx - Al

¥ L

( , Payslips from the record

Attendance and payroll. No spreadsheets.

The problem: attendance, leave and salaries live inregisters and spreadsheets, and month end means copying numbers. The fix: staff
checkinontheirphone, managers approve leave from anywhere, and payslips come from attendance and leave.

WHAT’S INSIDE

o> Employee management ﬁgﬁ Team management

™ Profiles, departments Your hierarchy: who
and a 5-step onboarding. reports towhom.

@ Attendance > Leave management
Selfie + GPS check-in for Requests, approvals
office and field teams. andleave balances.
Roster Payroll

B

Shifts, weekly
offsandrosters.

WHO USES IT HRteam-

TRAVINCI CRM OS - HRMS

Salary, payslips and
statutory deductions.

Managers - Every employee

A DAY WITH IT

@ 09:28
Priya checksinat the
office with a selfie.

@ 11:00
Arjun asks for Thursday
off; his team lead

approves it onthe phone.

@ Monthend
Payslips are ready from
attendance and leave.

Al EMPLOYEES HERE
Inyour org chart

4> ON THEIR OWN

® Cansitinyourorgchart,
with a manager or team

® Showinyourteam structure, like staff

R WAITS FOR A PERSON

@ Attendance and payroll
stay out of theirreach

® HRchanges go through
approvallevels, and are logged
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@ HRMS IN THE APP

How HRMS works.

Ready from attendance andleave.

HRMS

Alemployees

Review payslips

Y Travinci Attendance - today 18present:2late- 3onfield duty-1onleave &% Salesteam - Priya

CRM OS

88 Home LEAVE REQUEST

& Leads | Priya 09:28 Office area Present Arjun - Thursday off - approved by his

B Quotes Sales Manager selfie+ GPS teamlead. Attendance is updated.
Sana 10:05 ;

¥ Operations Sales Selfe + GPS Field duty Onduty

£ Finance Arjun _ B Loave PAYROLL - NOVEMBER

[3) Communication Sales Thursday

e

3

Admin

Your team structure

Add employees, departments
andreporting linesonce. The
same hierarchy decides who
getsleads and who approves.

IN DETAIL - FOR TECHNICAL TEAMS

Trusted attendance
Geofence, GPS accuracy, selfie
rules and device registration;
offline punches sync later.

Maker-checker

Approval levels with no
self-approval; payslips
held, released orreissued.

Checkin on the phone

Staff checkin with a selfie and GPS,

inthe office area oron field duty.
Managers see whoisin, late or out.

Day status by itself
Present, half day, absent,
leave, holiday or week-off,
night shiftsincluded.

Self-service
Staff see payslips and

requests; amanager portal
never shows salaries.

Shifts andleave

Set shifts, weekly offs and
rosters. Leave goes to theright
manager; approved days update
attendance by themselves.

0 Leave by policy
Policies by department, grade or

branch, with multi-level approval.

° Onboarding in one sitting
A5-step wizard creates
the employee, salary
structure and login.

Payroll from attendance

Payrollis worked out from
attendance and leave, so

payslips are ready without
anyone copying numbers.

0 Statutory payroll

PF, ESI, professional tax,
taxregimes, bank files and
full-and-final settlement.

Training
Courses with quizzes and
certificates foryour team.
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07 Al EMPLOYEES

WHAT YOU GET 2, ) More hands

© ) Yourrules B Everything logged

Hire Alteammates. Keep control.

The problem: callbacks, follow-ups and reminders slip when your team s busy, and general Al tools do not follow your rules. The fix: Al
employees builtinto CRM OS work next to your staff, each with aname, a job and limits; anything risky waits for a person.

WHAT’S INSIDE

& Al employees =
Create and manage Y=
Al staff withaname,

arole and limits.

Playbooks
% y

Step-by-steprules )
foreach situation.
Voice Al

Al O]

Can answer and make
calls, when switched on.

CRM OSs

A DAY WITH IT

Tasks @ 09:00
Schedules, callbacks, Anaya answers anincoming call
follow-ups and reminders. and opens alead for the caller.

@ 11:30
Hexa asks to call Arjun Mehta
about his payment link.

Knowledge Hub

Your policies and
guides forthe Alto use.

Approvals and log @ 15:00
Marx asks to call Riya about her

Risky actions wait; every '
quote. You approve in one tap.

actionisrecorded.

WHO USES IT Owners - Managers - Sales team

TRAVINCI CRM OS - Al EMPLOYEES

Marx asks

Call Riya about
her quote?

Hexa

Approve

Call Arjun Mehta?

lanswer calls!

Al EMPLOYEES HERE
Your Al team

4> ON THEIR OWN
® Answerand make calls, witha

written summary on the lead

® Callbacks, follow-ups and
reminders, by your playbooks

R WAITS FOR A PERSON
@ Risky actions wait foryour approval
® NewAlemployees only propose at first
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Q Al EMPLOYEES IN THE APP

How Al teammates work.

Y- Travinci Alemployees 4workingnow 2 Add Alemployee © Approvals
CRM OS
WAITING FOR YOUR OK
Home
1 Marx wants to call
Leads @ Marx Leads and quotes 6 summaries _
Sales Executive Cannotgivediscounts 2 quote drafts Hotlead/followzup Riya about her quote.

Quotes

Alemployees Voucherreading

Admin

2 vendor emails

Operations @ Anaya Calls and email 12callsanswered 5| cceptionist v Approve
. "’ Personal Assistant Business hours 9 replies drafted
Finance Decli
Communication @ Hexa . Payment follow-ups 2calls Link follow-up
Finance Assistant Reads, never pays waiting for approval
HRMS
@ John Vouchers and vendors 3 vouchersread

Service Coordinator A person confirms

(=)
B
¥
8
=
g
8

Every actionislogged.

Give themarole Give them tasks Teach them how You stay in charge

Create an Alemployee witha
name, ajob and clearlimits,
like hiring staff. Choose the

Callbacks and follow-ups go on
their schedule. They work through
thelistand report onthe lead.

Playbooks set the steps foreach
situation. The Knowledge Hub gives
them your policies and guides.

Risky actions wait for your approval,
every actionislogged, and new Al
employees only propose at first.

customers and actions they touch.

IN DETAIL - FOR TECHNICAL TEAMS

Never makes things up

A guard blocks unchecked prices, availability
orhotel claims before they are spoken.

Every call written down

Recorded, transcribed and summed up on
the lead: needs, objections and next steps.

Al receptionist

When switched on, answers calls, recognises
callers, captures the enquiry and transfers.

Budget and limits
Adaily Albudgetand a
per-minute limit per company.

Respects quiet hours
Consent, do-not-call lists and quiet
hours are checked before every call.

Read-only on calls
Onacallthe Alcanread facts, never
edit, pay, book or give discounts.
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08 ADMIN & INTEGRATIONS

WHAT YOU GET

£ ) Therightaccess

@) Yourbrand everywhere

Yourrules. Yourbrand. Yourtools.

The problem: every company works its own way, and software that ignores your approvals, taxes and brand gets worked around. The fix:
setaccess, approval chains, tax and pricing rules and yourlogo once, then connect the tools you already use.

WHAT’S INSIDE

(o3}
~—

&

User management

Invite, activate
andretire users.

Company rules
Approval chains,
pricing and tax settings.

Branding
Yourlogo and details
onevery document.

GETTING STARTED

Permissions @ First
Access by department Your admin adds the team
or by person. and sets who can see what.

Expense approval chain
Who approves which
claims, level by level.

@ Next
WhatsApp, Gmail, Razorpay and

Integration hub
Your connected
providers, keys and
switchesinone place.

@ Then
Leads arrive on theirown, and
every ruleis already in place.

WHO USES IT Company admin - Owners - IT team

TRAVINCI CRM OS - ADMIN & INTEGRATIONS

% ) Yourtools connected

your ad accounts are connected.

® CONNECTED
& Gmail
& Meta ads
Q Exotel

{0 WhatsApp
B Razorpay
Q Google ads

Al EMPLOYEES HERE
Setup like staff

4> ON THEIR OWN

@ Usethe Al provideryou connect:
OpenAl, Claude, Gemini or DeepSeek

@ If one providerfails, the next takes over

A WAITS FOR A PERSON
@ Rolesandlimits are set by youradmin

@ EveryAldecisionisinthe audit trail
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@ ADMIN & INTEGRATIONS IN THE APP

How setup works.
Y~ Travinci Admin

CRM OS

82 Home USERS COMPANY RULES

& Leads Priya - Sales Manager Active Leads Edit View = Expense chain - 2 levels

t .

@ Quo es‘ Former staff Signed out Finance — Edit View GST+TCS Central markup
¥ Operations

2 Finance Trips View View Edit Logo ondocuments

[3) Communication

HRMS LNJ BE GRATION WhatsApp. Gmail’ Microsoft 365 Metaads’ Google ads’ Razorpay. Exotel’ Website forms
< Alemployees

3 Admin

Users and access Permissions that fit Your company rules Connectyour tools

Invite staff, activate them, and Give access by department or Approval chains for expenses, your Meta and Google lead ads,
switch them off when they leave. by person, so eachrole sees pricing and tax settings, and your WhatsApp, Gmail, Microsoft
Passwords canberesetinaclick. and does only what it should. logo and details on every document. 365, Razorpay, Exotel

and your website forms.

IN DETAIL - FOR TECHNICAL TEAMS

0 Company isolation 0 Layered permissions 0 Secure sign-in 0 Encrypted keys
Everyrecord belongs to Sign-in, company, module, Optional emailed one-time Integration keys and tokens
one company; another role and feature; a per-user code, limited attempts, and are encrypted and masked.
company’s datais never shown. block always wins. sessions you canend atonce.

° Full audit trail ° Your Al, your order ° Sessions ended at once 0 Your own sign-in link
Approvals, Al decisions, Pick your Al providers; if one Sign a user out of every device Each company signsin
HR changes and fails, the next takes over. the moment they leave. throughits ownlink; a session
access are alllogged. can’'t cross companies.
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®

Doesit fix my problem?

If leads go cold, quotes
take hours or payrolllives
in spreadsheets: yes. Each
module spread shows how.

S

Is my data safe?

Yes. Everyrecord belongs
to yourcompany only, keys
are encrypted, and every
sensitive actionislogged.

p. 51

YOUR QUESTIONS, ANSWERED

What every buyer asks us. Straight answers.

R

Canlbuy only
whatIneed?

Yes. Start with one
module. The rest switch
onwhenyou grow, on the
same customerrecord.

B

Willit fit how we work?

Yes. Roles, approvals,
pricing, taxes and branding
are set percompany.

p.48

@

Willit work

withmy tools?
WhatsApp, Gmail, Microsoft
365, Metaand Google

ads, Razorpay, Exotel

and your website forms.

p.48

()]
m

Who will | deal with?

Onein-house team that
builds, connects and
supportsit,and scopes
any custom work with you.

p. 51

©

Who controls the Al?

Youdo. No Alemployee
canmove money, risky Al
actions wait for a person,
and every Al actionislogged.

p. 46

Ask us anything
atthe stand.

We show it on your own

enquiries, quotes and
team. Book ademo
onthe back cover.
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@ WHY TRAVINCI

Why growing businesses choose Travinci.

One system, not five tools L4
Leads, quotes, trips, money,

people and email on one customer

record. No copying between apps.

«©

© You stay in control o)
No Alemployee moves money,
risky Al actions wait for a person,
and every stepislogged.

&R Fits your business, anywhere 3
Yourrules, roles, approvals, taxes
and branding are set per company.
Travinci adapts to how you work.

BEYOND THE CRM, OUR TEAM ALSO BUILDS

[J Android andiOS apps @ Websites

BUILT FOR Travel agencies Tour operators

Al employees, not Al add-ons
Althat calls, drafts, reads and
follows up, with roles, playbooks
and approvals like staff.

Accountability you can see
Switch onreply clocks,
escalation and hand-back,
measured in business hours.

Start small, grow
Beginwith one module. The
same in-house team builds your
customintegrations and apps.

& CustomAPI integrations

@3 Corporate software

DMCs Corporate travel desks

¥ Flight and hotel supply

Service businesses

© SAFE BY DESIGN

Company isolation
Every record belongs to one company;
othercompanies never seeiit.

Layered permissions
Company, module, role and feature;
aper-user block always wins.

Encrypted keys
Integration and payment keys are
stored encrypted and masked.

Full audit trail
Approvals, Al decisions, HR changes
and sensitive views are all logged.

No self-approval
Nobody approves theirown
expense claim or payroll change.

Governed automation
Every scheduled job passes a central
check; Travinci can stop them all at once.

£ walletintegration
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Travinci

Next stop: yourdemo.

Seeit onyourown business: your assistant, your brand and
your customers, with your teamin control.

Bookademo

Scanthe code, or talk to our team at the stand.

@ travinci.ai

START HERE
Your demo

g &

®

Call
+9197322 92224

Email
info@travinci.ai

Kolkata
Room A117, 1st Floor, City Center ll, New Town, Kolkata 700156

Dubai
Horizon Building, Office 601, 6th Floor, Dubai, UAE

Book ademo

Pick what you need

Set it up with our team

Products, modules and Al features depend on your plan and setup. Screens, flows
people and Alemployees show example data. Photos: Pexels.
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